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This year marks the 25th anniversary of 
the publication of the first ANCAP safety 
rating.  

When first established in the early 
1990s, our efforts were met by strong 
resistance.  But we persisted.  As we 
gained further traction among consumers 
and vehicle brands, that resistance shifted 
to acceptance.  Today, with the majority 
of vehicle brands seeking ANCAP safety 
ratings for their models, and consumers 
now viewing 5 star safety as the expected 
standard, we have established a position 
of influence. 

We have achieved a lot over the past 
25 years – encouraging consumer 
consideration of safer vehicles, influencing 
vehicle manufacturers to continually 
improve the safety of the vehicles they 
bring to the market, and supporting 
regulatory change.  We now embark on the 
next phase of our evolution to encourage 
and build confidence in automation, and 
through that, drive closer to eliminating 
road trauma.

Here are some of the facts, figures and 
achievements garnered from ANCAP’s 
efforts in 2017-18.
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5 STAR 4 STAR 3 STAR OR LESS

The 53 new ratings 
represented 21%  

of Australian & New Zealand 
new light vehicle sales 

NEW 5 STAR CARS  
JOINED OUR STREETS

ANCAP SAFETY  
RATINGS PUBLISHED  
COVERING 300+ VARIANTS

RATINGS WERE PUBLISHED 
FOR MODELS WHICH WERE  

PREVIOUSLY UNRATED

1,186,000+
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VEHICLES RATED
TESTS FUNDED BY...

TOTAL COST TO PRODUCE THESE RATINGS 

(cost of vehicles + cost of tests)

ANCAP = $419,361

Euro NCAP = $15.38 million

Vehicle brands = $3.09 millionC
O

S
T 

TO

$18,893,028

 passenger vehicles

43%

sports utility vehicles  
(SUV)

49%

light commercial vehicles  
(LCV)

8%

ANCAP

7
($0.27 million)

EURO NCAP

210
($10.28 million)

VEHICLE  
BRANDS

58
($2.14 million)



22  full width frontal

34  frontal offset

29  side impact

34  pole

33  pedestrian

33  static whiplash

33  dynamic whiplash

20  speed assistance systems

21  autonomous emergency braking

16  lane support systems 

275 CRASH TESTS 
CONDUCTED

11test 
labs 
used

All test vehicles were 
independently selected 
by ANCAP at RANDOM

SPEED ASSISTANCE 
SYSTEMS

AUTONOMOUS EMERGENCY 
BRAKING

LANE SUPPORT 
SYSTEMS

FULL WIDTH 
FRONTAL FRONTAL OFFSET SIDE IMPACT

POLE IMPACT PEDESTRIAN  
PROTECTION

WHIPLASH 
PROTECTION

OUR  
DUMMY FAMILY 
EXPANDED... faced up to 

their fate

dummies
400



AVERAGE 
COST 

2

to produce just one  
ANCAP safety rating $ 497,185

154 vehicles WORTH

$6.19 million
DESTROYED IN THE NAME OF SAFETY

TEST VEHICLES

5

109

40

were purchased by  
ANCAP ($153,899)

were contributed through  
Euro NCAP ($5.09m)

were provided by  
vehicle brands ($949,332)

MOST EXPENSIVE 
models to rate

AUDIT TESTS 
conducted

Land Rover Range Rover Velar 
($951,000)

2017 Hyundai i30

2018 Kia Stinger

2018 Holden Commodore

Mercedes-Benz C-Class Cabriolet 
($830,000)

Jaguar F-PACE 
($840,000)

Vehicles are now evaluated against  
FOUR KEY AREAS OF ASSESSMENT

RATINGS ARE 
AVAILABLE FOR 

new & used  
models

681

A 28% INCREASE ON 2016-17 
DUE TO TOUGHER TEST STANDARDS

ADULT OCCUPANT 
PROTECTION

CHILD OCCUPANT 
PROTECTION

VULNERABLE ROAD USER 
PROTECTION

SAFETY 
ASSIST



In recent years, support for ANCAP has grown 
significantly through in-kind support received 
from counterpart vehicle safety organisation, 
Euro NCAP, and vehicle brands.

A RECORD CONTRIBUTION  
FROM INDUSTRY

$3.09 million
INVESTMENT & SUPPORT

Vehicle brand support of ANCAP and the VALUE 
they place on ANCAP ratings is highlighted by  
the marked increase in brand-supported tests  
and the provision of test vehicles.

were put forward for 
assessment by vehicle brands.

MODELS39
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$0 $200,000

$153,899

$2,141,740

$949,332

$400,000 $600,000 $800,000 $1,000,000 $1,200,000 $1,400,000 $1,600,000 $1,800,000 $2,000,000

Vehicle brands

Vehicle brands

$265,462



VEHICLE BRANDS

ANCAP

EURO NCAP

Collaboration with  
EURO NCAP  

is vital as it allows 
ANCAP to publish  
TWICE AS MANY  
SAFETY RATINGS  

each year.

$3.3m
ANCAP translated

revenue $21.8m
into more than

worth of test results

EURO NCAP

VEHICLE BRANDS

ANCAP

REVENUE  
& IN-KIND  
SUPPORT

$3,338,443

$15,382,596

$3,091,072

MEMBER SUBSCRIPTIONS

INDUSTRY CO-FUNDING: VEHICLE BRANDS

AUSTRALIAN GOVERNMENT FUNDING

$2,238,443

$3,091,072

$1,100,000

$0 $500,000 $1,000,000 $1,500,000 $2,000,000 $2,500,000 $3,000,000 $3,500,000

$21,812,111
TOTAL



95%
of new cars sold in Australia (1,092,000 vehicles)  
and 95% in New Zealand (145,000 vehicles)  
held an ANCAP SAFETY RATING.

Average age of the  
VEHICLE FLEET*

Average age of a vehicle 
involved in a FATAL CRASH*

91%
were 5 star

MARKET COVERAGE

≤ UNRATED

AUS 91% 3% 1% 5%

NZ 90% 3% 2% 5%

VEHICLES SALES BY SAFETY RATING

ONLY 1% of new cars sold were  
rated 3 stars or less

Standard fitment of  
autonomous emergency braking 

(AEB)  

INCREASED TEN-FOLD

29% of new models did not offer AEB in any form.

55% 41%

29%
31%

18%
3%

STANDARD OPTIONAL

UNKNOWN

AVAILABLE ON  
HIGHER VARIANTS

Australia  
9.8 years

Australia  
13.1 years

New Zealand  
16.8 years

New Zealand 
14.1 years

NOT AVAILABLE

53%
CORPORATE  
FLEET BUYERS
(610,000 vehicles)

AUSTRALIAN 
NEW VEHICLE 

SALES

47%
PRIVATE 
BUYERS

(546,000 vehicles)

DECEMBER 2015 JUNE 2017

MARCH 2018

3

4



new car buyers 3 in 4

AUSTRALIAN  
new car buyers  

are aware of ANCAP

CONSUMER AWARENESS

9/10

consumers believe ANCAP 
safety ratings should be 
displayed on all new cars

AUSTRALIA NEW ZEALAND

among

among

Consumer awareness is 

HIGHEST
YOUNG DRIVERS

LOWEST
55YRS+

63%
of NEW ZEALAND  
new car buyers are  

aware of ANCAP5star safety
IS THE

expected
standard

CAR DEALERSHIPS 
ARE THE MOST 

POPULAR SOURCE FOR 
ANCAP INFORMATION

80%
of consumers consider 

ALL NEW CARS
to
be SAFE

84% OF CONSUMERS 
WOULD CONSIDER SELECTING A 

5 STAR VEHICLE WHEN USING

RIDE-SHARE

+13%
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Toyota Corolla

Suzuki Swift

Ford Mustang

visitors were from  
NEW ZEALAND

[12% increase]

34,326
WEBSITE VISITS GREW BY

7%
to 606,097

TOP 3 MODELS SEARCHED ON WWW.ANCAP.COM.AU

WEDNESDAY
SEPTEMBER

20176
Rating & Media Release
AVERAGE OPEN RATE

35.9%
(industry average = 21.6%)

INSTAGRAM 
ANCAP SAFETY  

APP

5,600 downloadsLINKEDIN
&

accounts added

HIGHEST NUMBER OF WEB VISITS 53%
of consumers who viewed 
the ANCAP website did so 
via a HANDHELD DEVICE  

(mobile or tablet)

Desktop
47%

Mobile
44%

Tablet
9%

+ 37%
6

FACEBOOK LIKES

+ 24%
7

TWITTER FOLLOWERS

YOUTUBE VIEWS617,164 (+ 24%)
8

MOST VIEWED  
YOUTUBE VIDEO

Car-to-Car Crash Test 
1998 vs 2015  
Toyota Corolla

JULY 2016 - JUNE 2017 JULY 2017 - JUNE 2018

5

4 STAR RATING ISSUED FOR 
KIA PICANTO



23
Governed by  
its BOARD

Assisted by  
its COUNCIL

Managed and 
operated by  

its SECRETARIAT

Supported by  
its MEMBERS,  
EURO NCAP  

and INDUSTRY

11 23 8 Countless
ANCAP’S CRASH 
TESTING, SAFETY 
ASSESSMENT AND 
VEHICLE ADVOCACY 
PROGRAM IS:

member organisations 
across Australia & New 
Zealand support ANCAP

MEMBER CONTRIBUTIONS

Since foundation, ANCAP has leveraged its success from its strong and 
dedicated membership. ANCAP’s ability to effect market change and 
communicate its messages to a wide base of stakeholders is a direct 

result of its solid member backing and their continued support.

MEMBERS have provided in excess of 

to ANCAP over the past 12 years

$34.12 million

20
06

-0
7

20
07

-0
8

20
08

-0
9

20
09

-1
0

20
10

-1
1

20
11

-1
2

20
12

-1
3

20
13

-1
4

20
14

-1
5

20
15

-1
6

20
16

-1
7

20
17

-1
8

$500,000

$1,000,000

$1,500,000

$2,000,000

$2,500,000

$3,000,000

$3,500,000



AU
STR

ALA
SIA

’S 
INDEP

EN
DEN

T  

VE
HICLE 

SA
FE

TY 
AU

TH
ORITYan

ca
p.c

om
.au

1 Calendar years.  2018 YTD.

2  Excludes desktop assessments 
where there are no test or test 
vehicle costs.

3   ANCAP analysis of the availability 
of Autonomous Emergency Braking 
across the top 100 selling models in 
Australia – market snapshot.

4 Passenger cars, SUVs and light  
 commercial vehicles (ANCAP and  
 VFACTS new vehicle sales data,  
 2017).

5 30,662 NZ visitors in 2016-17.

6 3,972 Likes at 30 June 2017.   
 5,439 Likes at 30 June 2018.

7 1,261 Followers at 30 June 2017.   
 1,569 Followers at 30 June 2018.

8 2.9 million views at 30 June 2017.   
 3.6 million views at 30 June 2018.

* 2016 data.


