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The change ANCAP has effected over the past

two decades is remarkable. Cars have never been
safer, and as a result, consumer awareness and the
expectation of vehicle safety is at an all-time high.

A wealth of work goes in to determining the comparable
safety of vehicles available on the Australian and

New Zealand new car markets, and consumers and
manufacturers are being rewarded. Encouragement by
ANCAP has seen manufacturers rapidly improve their
designs and consumer acceptance of this is evidenced
through the uptake of these safer vehicles.

Take a look at some of the facts, figures and
achievements generated as a result of ANCAP’s
commitment to eliminating road trauma through
safer vehicles.
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ANCAP safety ratings were
published in 2015-16
covering 250+ variants.
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These 49 new ratlngs Total cost to produce these ratings

covered 29% of
Australian new vehicle
sales meaning ’ ’

31 0’000+ Cost to ANCAP = $0.9 million

newly rated 5 star cars e brands = $2.22 million

hit Australasia’s roads. Cost to Euro NCAP = $8.96 million
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Since foundation, ANCAP has leveraged its success from its strong and
dedicated membership. ANCAP’s ability to effect market change and
communicate its messages to a wide base of stakeholders is a direct result
of its solid member backing and their continued support.

In recent years, support for
ANCAP has grown significantly
through in-kind support
received from Euro NCAP
and vehicle brands.

Supported by

twenty three

member organisations across
Australia & New Zealand.
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Test vehicles

is highlighted by the marked increase in $1,132.000

brand funded tests and their provision of L e & & @

test vehicles.
ANCAP ™ Vehicle brands

n Facebook Likes grew by 48%

u Twitter Followers increased by 107% 4 2 O/

Most viewed:
u YouTube views grew by 46% Toyota Landcruiser -
200 Seri of consumers who viewed
2 the ANCAP website did

so via a mobile device.'




92%

of new cars sold in Australia
(580,000 cars) and New
Zealand (66,000 cars) held an
ANCAP safety rating.’
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Only 1% of new cars sold
in Australia & NZ were
rated 3 stars or less.

509, 81%
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The share of 5 star cars
sold to consumers increased
by 7% (80% > 87%)."
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You have twice the chance of being

killed or seriously injured in a 3 star car
compared to a 5 star car.

Light Commercial
Vehicles (LCVs)

is the MOST IMPROVED
market segment

5 star share increased from

59% (59,000 vehicles) in 2015

81% (89,100 vehicles) in 2016""




Safety

CONSUMER AWARENESS

new car buyers

80%

60%

40%

Consumers rank safety

: 20%
ahead of price.
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2%

of new car buyers acknowledge
the ‘importance of the
Australian Government in
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(74%) Australian new car buyers
are aware of ANCAP.

providing long-term funding
to ANCAP to continue its work’.

83% of consumers support the
continuation of ANCAP in assessing
vehicles sold in Australia regardless
of where they are manufactured.

Appetite for safety —

Number of manufacturers

41% of new car buyers rate El _ who introduced AEB

Autonomous Emergency Braking
(AEB) as an important feature.
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