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393
dummies
faced up to their fate

991,000
new 5 star vehicles 

joined our streets

975,000
in Australia

136,000
in New Zealand

These 37 new ratings represent  

11% 
of new light vehicle sales

235 current vehicle models 
749 current & superseded vehicle models

Light Commercial 
Vehicles (LCV)

1 vehicle
3%

Passenger Vehicles 
14 vehicles
38%

Sports Utility 
Vehicles (SUV)

22 vehicles
59%

VEHICLES 
RATED

5 star

4 star

3 star

1 & 2 star  

2 vehicle models 

1 vehicle model 

1 vehicle model 

33 vehicle models

ANCAP safety ratings for

37 vehicle models
were published covering 205 VARIANTS

TE
ST

S 
&

 R
A

TI
N

G
S

89%

5%

3%

3%

CONSUMERS NOW HAVE ACCESS 
TO ANCAP SAFETYRATINGS FOR
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BMW X5
$910,745

Jaguar I-PACE 
$989,841

MOST EXPENSIVE 
vehicle models to rate

Average cost to produce
a single ANCAP safety rating 

$571,276

Euro NCAP
$8.48 million

Vehicle
brands
$2.21 million

ANCAP
$0.87 million

#
NUMBER

OF TESTS

Euro NCAP

220

Vehicle
brands

57

ANCAP

22

299 TESTS
$11.56 million  
total cost

Euro NCAP
$13.79 million

Vehicle brands
$3.62 million

ANCAP
$0.87 million

37 RATINGS
$18.28 million  
total cost

$
COST TO 

PRODUCE 
RATINGS

$
COST TO 

CONDUCT  
TESTS
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TOP PERFORMERS
ADULT OCCUPANT PROTECTION
Mazda 3 (98%)

CHILD OCCUPANT PROTECTION
Mercedes-Benz A-Class / Mazda 6 (91%)

Crashlab 

APV Tech Centre

CASR

IDIADA

Thatcham Research

UTAC Ceram

ADAC

BASt

TNO

CSI

Asta Zero

laboratories  
used for testing

50km/h

Full Width Frontal Test Frontal Offset Test Side Impact Test

Oblique Pole Test Pedestrian Test Whiplash Test

80

SPEED
LIMIT

80

Speed Assistance 
Systems Tests

Autonomous 
Emergency Braking 

Tests

72km/h

Lane Support System 
Tests

VULNERABLE ROAD USER PROTECTION
Mercedes-Benz A-Class (92%)

SAFETY ASSIST 
Ford Endura (89%)
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ALTERNATIVE POWERED  
VEHICLES RATED (electric, hybrid, PHEV) 

Toyota 
Corolla

Hyundai 
Kona

Toyota 
RAV4

Hyundai 
Ioniq

Lexus 
ES300h

Lexus 
UX

Jaguar 
I-PACE

Nissan
Leaf

 0-3 star        4 star        5 starPUBLISHED RATINGS by calendar year

151 VEHICLES worth $6.71 MILLION destroyed in the name of SAFETY

40 VEHICLES worth $1.41 MILLION provided by VEHICLE BRANDS
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2/3 of vehicle brands 
actively promoted 
ANCAP ratings 
when marketing their 
new vehicle models. 
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MEMBER CONTRIBUTIONS

Members have provided $37.72 MILLION to ANCAP over the past 13 YEARS

Since foundation, ANCAP has 
leveraged its success from its strong 
and dedicated membership. ANCAP’s 
ability to influence market change and 
communicate its messages to a wide 
base of stakeholders is a direct result 
of its solid member backing and their 
continued support.
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member organisations 
support ANCAP across

Australia & 
New Zealand
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ANCAP
$3,599,541

EURO  
NCAP
$13,793,175

VEHICLE
BRANDS

$3,618,995

REVENUE 
AND IN-KIND 

SUPPORT

TOTAL CONTRIBUTION 

$21.01 million

5 star ANCAP safety ratings 
provide vehicle brands with a  
COMPETITIVE ADVANTAGE

COLLABORATION 
WITH EURO NCAP 
IS VITAL
In 2018-19 it allowed ANCAP  
to publish ratings for an

additional 26 
vehicle models.

23 models were put forward by vehicle brands for testing.

Support for ANCAP continues 
to grow through contributions 
received from counterpart 
vehicle safety organisation, 
Euro NCAP, and vehicle brands.

ANCAP safety ratings are 
VALUED BY VEHICLE 

BRANDS 
which is highlighted by their 
ongoing support of ANCAP 

through funding of TESTS and 
provision of test VEHICLES.
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VEHICLE BRAND CONTRIBUTIONS

INVESTMENT CONVERSION

$3.60 million revenue 
generated more than

$21.01 million worth of test results57 TESTS
$2.21 million

40 VEHICLES 
$1.41 million

A record $3.62 million 

worth of tests and test vehicles were 
contributed by vehicle brands
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Australia   96%  
    1,061,000 vehicles

NEW VEHICLES SOLD  
with an ANCAP safety rating
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New Zealand  96% 
    143,000 vehicles

5 star
92%

4 star
3%

0-3 star
1%

Unrated
4%

AUSTRALIA

5 star
91%

4 star
3%

0-3 star
2%

Unrated
4%

NEW ZEALAND

NEW VEHICLE SALES 
by ANCAP safety rating
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55+ year olds

Standard fitment of collision avoidance technology has INCREASED

AUTONOMOUS 
EMERGENCY 

BRAKING
(AEB)

54%
Standard

Not applicable
13%Optional

Available
on higher
variants

Unknown

LANE
SUPPORT 
SYSTEMS

(LSS)

35%
Standard

Not applicable
18%Optional

Available
on higher
variants

Unknown

FLEET INFLUENCE

Business

Rental Car

Government

Private

48%
533,608 vehicles

PRIVATE BUYERS

52%
578,077 vehicles

CORPORATE BUYERS

FLEET vs. PRIVATE

2018
AUSTRALIAN NEW 

VEHICLE SALES

INDUSTRY / MARKET RESPONSE
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55+ year olds

79%

71%

83%

81%
of men 

are aware
of ANCAP

69%
of women 
are aware 
of ANCAP

80.0%

60.0%

40.0%

20.0%

0.0%

1996 2008 2010 2012 2014 2016 2018

 Australia        New Zealand

In New Zealand 3 in 5 (63%)
new car buyers are aware of ANCAP

In Australia 3 in 4 (75%)
new car buyers are aware of ANCAP

CONSUMER AWARENESS 
 continues to INCREASE
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18-24 year olds

55+ year olds

25-39 year olds
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VISITS TO ANCAP.COM.AU INCREASED BY 28%  
3,026,645 page views

30,000

20,000

10,000

Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19

The ANCAP Safety smartphone app 

has been downloaded

11,292 times

TOP 3 VEHICLE MODELS 
searched on

ancap.com.au

Toyota Corolla Mazda 3 Suzuki Swift

31.75%
for alerts and media releases on  
new vehicle ratings.
Industry average is 21.16%.

SAFETY
is the most important consideration  
when buying a new car followed by

PRICE & RELIABILITY

AVERAGE OPEN RATE
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The highest number of visits to ancap.com.au
was on Tuesday 2 April 2019, when UBER Australia 

announced its policy on the use of 5 star vehicles.

APRIL 2019

2

60% of consumers 
viewed the ANCAP website 
on a handheld device (mobile or tablet)

Mobile
55.9%
▼4.3%

Desktop
40.5%
▲10.1%

Tablet
3.7%
▲1.3%

ANCAP’s first national  
TELEVISION COMMERCIAL  

was produced and aired with 
a reach of

15.86 million

SOCIAL MEDIA ENGAGEMENT
Engagement has increased across all platforms

Facebook Up by 20%

Twitter Up by 17%

Instagram Up by 87%

YouTube Up by 24% 1,063,876 views & 17,000 hours watch time
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9 in 10 consumers
believe ANCAP safety ratings should be

displayed on all new cars

80% of consumers 
consider all new cars to be safe

84% of consumers
would consider using a vehicle with a

5 star rating
when using ride-share
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ANCAP.COM.AU


