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ANCAP safety ratings were 
published in 2016–17 
covering 235+ variants

ratings were published 
for models which were 
previously unrated49 37

TOTAL COST to produce these ratings (cost of vehicles + cost of tests) 

$14,353,444
Cost to ANCAP = $829,934

Cost to Euro NCAP = $11.53 million

Cost to vehicle brands = $1.99 million

were  
passenger vehicles

were  
sports utility vehicles 
(SUV)

were  
light commercial vehicles 
(LCV)

57% 35% 8%

31
were funded by ANCAP 
($708,477)

193
were funded by Euro NCAP  
($6.41 million)

28
were funded by vehicle 
brands ($1.02 million)

The 49 new ratings  
covered 28% of Australian  
new vehicle sales meaning 

320,000+
new 5 star cars  

hit Australasia’s roads

Back in the early 1990s when 
ANCAP was established, our focus 
was to identify the safest - as well 
as least safe - vehicles available to 
Australasian consumers.  Until then, 
there was no way of knowing the 
comparable safety of our fleet.

Today, consumers are spoilt for 
choice when it comes to safety with 
92 per cent of new vehicles sold 
holding a 5 star ANCAP safety rating.

The challenge now lies in the next 
phase of ANCAP’s evolution with 
additional emphasis placed on the 
inclusion of safety assist technologies 
- those which help the driver to avoid, 
or minimise the effects of a crash. 

This is a challenge which extends 
to vehicle brands, through supply, 
and to consumers - building their 
confidence and understanding in 
these features, and hence increasing 
demand. 

Here are some of the facts, figures 
and achievements garnered from 
ANCAP’s efforts in 2016–17.

Ms Wendy Machin 
Chair
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Average cost  
to produce just 
one ANCAP 
safety rating2 

All test vehicles were 
independently selected 
by ANCAP at RANDOM

TOTAL TEST COSTS

$7.76 millionCRASH TESTS  
were conducted

18  full width tests

36  frontal offset tests

26  side impact tests

29  pole tests

31  pedestrian tests

31  static whiplash tests

26  dynamic whiplash tests

19  speed assistance systems tests

18  autonomous emergency braking tests

15  lane support systems tests 

FULL WIDTH FRONTAL FRONTAL OFFSET

PEDESTRIAN PROTECTION

AUTONOMOUS EMERGENCY 
BRAKING

POLE

SPEED ASSISTANCE  
SYSTEMS

SIDE IMPACT

WHIPLASH PROTECTION

LANE SUPPORT SYSTEMS

378  
dummies  
faced up to their fate

5x
AUDIT & ADVOCACY  
tests conducted

2016 Kia Picanto

2016 Suzuki Swift

2017 Hyundai i30

1998 Toyota Corolla

2015 Toyota Corolla

252

$

First CAR-TO-CAR  
test conducted 

1998 Toyota Corolla 
 vs.
2015 Toyota Corolla

 387,930
Most EXPENSIVE  

models to rate

BMW 5 Series
($771,000)3

Land Rover Discovery
($763,000)3

Mercedes-Benz E-Class
($745,000)3

Number of  
test labs used 6

7
were purchased 
by ANCAP 
($121,457)

were sponsored 
by Euro NCAP  
($5.12 million)

33
were provided 
by vehicle brands 
($970,329) 

TEST VEHICLES
142 vehicles worth $6.2 million3 were  
destroyed in the name of safety

33
102

7
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In recent years, support for 
ANCAP has grown significantly 

through in-kind support received 
from counterpart vehicle safety 

organisation, Euro NCAP, 
and vehicle brands.

REVENUE AND IN-KIND SUPPORT

Collaboration with 
Euro NCAP is vital. 
On average it allows 
ANCAP to publish 

twice as many  
ratings each year.

$1.99 
million 
worth of tests and test cars  
were co-funded by industry

38 
models 
were put forward for assessment  
by vehicle brands

$11,532,602

$3,306,970

$1,990,908

EURO NCAP VEHICLE BRANDS ANCAP

Vehicle brands’ support of ANCAP 
and the value they place on ANCAP 
ratings is highlighted by the marked 
increase in brand-supported tests 
and the provision of test vehicles.

INDUSTRY CO-FUNDING: 
VEHICLE BRANDS

were provided by vehicle brands 
($0.97 million) 

INVESTMENT & SUPPORT

 
were funded by vehicle brands 
($1.02 million)

$14.3m

ANCAP translated  
$3.2 million revenue5 

into more than  
$14.3 million worth  

of test results

$3.2m

Two thirds of new car brands4 
promoted ANCAP safety ratings 
when marketing their models

2 in 3

TESTS

VEHICLES

28
33

Test costs

Vehicles

$0 $200,000 $400,000 $600,000 $800,000 $1,000,000 $1,200,000

ANCAP $708,477

$121,457

$970,329

$1,020,579Vehicle Brands

ANCAP

Vehicle Brands

TESTS

VEHICLES

MEMBER SUBSCRIPTIONS

INDUSTRY CO-FUNDING: VEHICLE BRANDS

AUSTRALIAN GOVERNMENT FUNDING

$0 $500,000 $1,000,000 $1,500,000 $2,000,000 $2,500,000

$2,135,035

$1,990,908

$1,100,000



NEW 
CAR  

OLD 
CAR  

MARKET COVERAGE

VEHICLE SALES BY SAFETY RATING

≤ UNRATED

AUS 88% 3% 1% 8%

NZ 86% 4% 2% 8%

Share of occupant 
fatalities per registered 
vehicle7

92% H88%
were 5 star

Only 1% of new cars sold in Australia & 2%  
sold in NZ were rated 3 stars or less

of new cars sold in Australia (1,010,000 vehicles)  
and New Zealand (137,690 vehicles)  
held an ANCAP safety rating.

Average age of the VEHICLE FLEET:

Australia = 9.8 years

New Zealand = 14.3 years

Average age of a vehicle 
involved in a FATAL CRASH:

Australia = 12.9 years

New Zealand = 15.6 years

13%

33%

Standard fitment of 
autonomous emergency braking

DOUBLED 
yet 40% of new models  
did not offer AEB in any form.6

2016

2017

18%
40%

52%

9%

2016

2017

NOT AVAILABLE STANDARD

Dealers are 
crucial advocates
Of those who received 
safety information from 
manufacturers or dealers, 
this information played 
a direct role in the 
purchasing decision of

consider safety 
an important 
consideration 

when purchasing 
a new car

consider price  
an important  
consideration

rank safety as  
the most 
important 

consideration

9/10
new car buyers believe  

ANCAP safety ratings should  
be displayed on all new cars

CONSUMER AWARENESS  
NEW CAR BUYERS

80%

60%

40%

20%

0%

1996* 2008 2010 2012 2014 2016

(74%) Australian new car buyers 
are aware of ANCAP

3 in 4

70% 53% 20%

AUSTRALIA NEW ZEALAND

Consumers 
rank

SAFETY
ahead of 
PRICE

88%



 Facebook LIKES   +200%9

 Twitter FOLLOWERS  +33%10

 YouTube VIEWS +105%11

Visits to www.ancap.com.au grew by 

36%  to  569,106 

53%
of consumers who viewed  
the ANCAP website did so  

via HANDHELD device  
(mobile or tablet)12

Rating alert / media release
AVERAGE OPEN RATE

33.8%
(industry average = 22.66%)

Ford Mustang 
Toyota Corolla 
Suzuki Swift

TOP 3 models searched  
on www.ancap.com.au

Desktop
47.5%

Mobile
43.2%

Tablet
9.4%

This equates to 1 in 2  
of all new car buyers.

October 2016 January 2017 April 2017

50,000

100,000

JULY 2015 - JUNE 2016 JULY 2016 - JUNE 2017

HIGHEST NUMBER OF WEB VISITS

FRIDAY

MAY 
2017

12

30,527 
visitors from New Zealand  

viewed www.ancap.com.au.825%

1 Calendar years.

2  Excludes desktop assessments where there are 
no test or test vehicle costs.

3  Approximate value.

4  For models rated by ANCAP in 2016-17.

5  $2.135 million from member subscriptions 
and $1.100 million from the Australian 
Government.

6  ANCAP analysis of the availability of 
Autonomous Emergency Braking across the 

top 100 selling models in Australia – market 
snapshot as at 30 June 2016 and 30 June 
2017.

7 2015.

8  24,383 NZ visitors in 2015-16.

9  894 Likes at 30 June 2015.  
1,323 Likes at 30 June 2016.  
3,972 Likes at 30 June 2017.

10  459 Followers at 30 June 2015.  
950 Followers at 30 June 2016.  

1,261 Followers at 30 June 2017.

11  971,815 views at 30 June 2015. 1,435,076 
view at 30 June 2016. 2,943,131 views at 30 
June 2017.

12 January to June 2017.

13  Excludes desktop assessments where there 
are no test or test vehicle costs. Based on a 
more affordable vehicle model which retails 
for AU$20,000 and more expensive a vehicle 
model which retails for AU$100,000.

Cost of a rating 

$500,000–$900,00013

Cost of a rating 

$270,000–$690,00013 

52 
RATINGS 

45 were 5 star  
(87%)

107 
RATINGS 

92 were 5 star  
(86%)

29 
RATINGS

20 
RATINGS

159
RATINGS WERE PUBLISHED  

BY ANCAP

IN 2016–17

ASSESSMENT ASSESSMENT

2015
2017

DURING 
TRANSITION

Since 1999, ANCAP has worked 
in close connection with our 
European counterpart, Euro NCAP, 
with data sharing arrangements in 
place since that time.  

This has reduced the need for test duplication between markets 
and allowed ANCAP to publish a far greater number of ratings 
relevant to Australasian consumers.

In January 2018 ANCAP will adopt common test and assessment 
protocols with Europe which will see a broadening of the physical 
crash test program and introduction of safety assist technology 
performance testing.

A transitional rating system has been in place in the lead up 
to alignment with two methods of assessment in effect from  
2015 to 2017. 



Since foundation, ANCAP has leveraged its success from its strong and 
dedicated membership. ANCAP’s ability to effect market change and 
communicate its messages to a wide base of stakeholders is a direct result 
of its solid member backing and their continued support.
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have provided in excess of $33.8 million  
to ANCAP over the past 11 years.

Supported by  
member organisations 
across Australia 
& New Zealand.

ANCAP’s crash testing, safety assessment  
and vehicle safety advocacy program is:

Governed by  
its BOARD

Assisted by  
its COUNCIL

Managed and 
operated by  

its SECRETARIAT

Supported by  
its MEMBERS,  
EURO NCAP  

and INDUSTRY

11 23 8 Countless
23

MEMBERS


